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 a quiénes aun con necesidad de 
soluciones logísticas inclusive en nuestro 
país desconocía la marca.                                                                 
Destacable han sido también las 
actividades anexas como talleres y 
conferencias de profesionales referentes 
en el sector.
La valoración de la feria ha sido más que 
positiva y ya se espera con ganas la 
edición de 2021 que ya tiene fecha de 
celebración, de no haber ningún 
imprevisto. Ámsterdam el 8 y 9 de Junio.

Stephane, why did you decide to 
create DELIVER? Did you detect 
any de�ciencies in the world of 
logistics or did you see a clear 
opportunity?

After years in the e-commerce and 
logistics industry, I realised that there 
was a huge gap in the B2B trade show 
offerings for industry professionals. 
There was no event dedicated to logistics 
with a Pan-European focus. And that was 
sorely lacking. DELIVER was created to 
respond to a real need and it was a unique
opportunity to build a high quality , 
exclusive event with strong added value,
bringing all members of the community 
together.

We know that you currently have a 
large team behind you, but how 
were the beginnings?

One could say that the birth of the 
DELIVER concept took place in a hangar 
and that the first edition was born in 
Luxembourg after months of hard work. 
But what a result! We managed to lay the 
groundwork for what DELIVER is today 
with a very small team at the beginning. I 
think back on it with a lot of pride because 
I was surrounded by people who were 
animated by the success of this 
ambitious project. It was ambitious but 
with a clear focus and a real reason to 
exist.

                                                                  

 participants. A borderless format to allow the whole 
ecosystem to come together and keep moving 
forward. This virtual turning point was a decisive 
step for the future of DELIVER. Our community has 
once again responded to this innovative online 
format. The lessons of 2020 will lead us to build a 
strong, complete and unique digital offer.

What does DELIVER have or offer that the 
rest of the logistics fairs lack?

We are the only blue ribbon event operating in the 
e-logistics sector and we have a specific community 
or ecosystem which we are dedicated to serve. In 
view of the very good evaluations from our 
community and participants, the industry needs
DELIVER and a moment like our DELIVER event. It is 
clearly a gateway to Europe for non-European key 
players. In terms of values, since its beginnings, 
DELIVER has been carbon neutral. This has been 
very important for me personally in building the 
company. and for the first time, the 2020 edition was 
carbon positive which is a great innovation as an 
event organiser and a milestone we are proud of.

How did you feel when your career 
took a turn and DELIVER began to 
have a positive response from 
both retailers and other 
companies?

The demand was so strong that the 
response from the entire ecosystem 
became very positive very quickly. This 
was confirmation that DELIVER meets a 
real need.
Since then, my motto has been to create 
an experience for the participants, a
moment apart for them to get together, 
exchange ideas, be inspired, discover 
new elements and sign the contracts that 
will help their business grow.

How would you de�ne the current 
situation in the logistics sector, 
both in relation to digitisation and 
for the purposes of the health 
alert?

The only contact between brands and 
customers is the delivery person. With 
this year's health crisis, this has only 
been confirmed. It is thanks to the 
resilience of logistics that the 
omnichannel and pure-players were able 
to maintain or even increase revenue.

What is your evaluation of the 
latest edition of your event?

For its 5th edition, DELIVER offered a 
100% digital experience to all our 

Stéphane Tomczak, CEO and founder of DELIVER

STEPHANE TOMCZAK, Ceo and founder of DELIVER , tells us 
how he started and how his idea came about. 

Stephane Tomczak, the founder of DELIVER, looks back on over 15 years of experience in international e-Logistics.
After obtaining a degree in Political Sciences and Business from Sciences-Po and HEC, Stéphane led the global 
multichannel distribution of one of the largest e-commerce players in Europe (Pixmania) for several years, before 
spearheading the logistics activities of leading e-commerce associations in Europe (Fevad & Ecommerce Europe).
In 2016, Stéphane launched DELIVER, which quickly became Europe’s flagship event for e-commerce and logistics
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